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a fool’s errand 

“”  



early days 

•  links.net (1994) – “logging the web” 

•  Blogger (1999) – 
“web  page 
updated frequently 
with chronologically 
sorted posts” 

•  blog is “word of the 
year” (2004) 



early days (2) 

• Cognitive Daily creates 
“researchblogging”:  
one paper, lay audience 
(2005) 

•  blogging awards (2007) 

•  first science bloggers emerge from political blogs 
(~2000) 

•  teaching of intelligent design theory in American 
schools overturned with evidence from bloggers 
(2005) 



Canadian science blogs 





science blogs (v. news media)  

Pre-publication 
• no external: editing, fact-checking or peer review 
•  faster than traditional print  
• no deadlines  

Post-publication 
•  typically, no revenue 
• Comments are review 
• Ability to make corrections or insert updates 



BLURREDLINES 
•  corporate agendas (sponsorship) 
• editors 
• blogging platforms adopted by large media 

(SciAm, NatGeo, NYT, National Post) 
• payment 
•  science bloggers jumping mainstream 
•  coverage of stories 





science blogs can (be) 

•  text, image, video, podcast 
•  report research (new, old, obscure, niche) 
•  share lab data 
•  critique and review 
•  content collection and recommendation 
• Oriented to public, scientific or other audiences 



“I’m	
  throwing	
  out	
  slices	
  of	
  informa5on	
  and	
  analysis,	
  in	
  
the	
  hopes	
  that	
  it	
  will	
  prompt	
  responses	
  which	
  will	
  
coherently	
  and	
  intelligently	
  fill	
  in	
  the	
  gaps” 

“the medium’s fundamental power 
is its interactivity” 

       –  Razib Khan,  
       science blogger 

 
 



still a place for critical debate 
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